“Technology is a means; we are responsible for us-
ing it so that in this communication age, the search
for truth and true freedom might be advanced
among all peoples.”

John Paul II, Address to the United Nations Secre-
tary General and Administrative Committee

Academia Ignores Need For Media Education,
Says Archbishop Foley

Vatican City — Media education is essential in to-
days society, says a vatican official who perceives
opposition to the idea from key sectors.

“I must admit that I have found opposition from
two sources: the academic community and media
executives,” Archbishop John Foley, President of
the Ponitifical Council for Social Communications,
said at a seminar on “Media Education World Ex-
periences.”

The seminar, organized by the International Catho-
lic Union of the Press, was held at the Free Univer-
sity of Our Lady Assumed Into Heaven, in Rome.

“Academics object because many of them don’t con-
sider media as serious,” the Archbishop lamented.

“How they can overlook the profound influence that
media have on youth... is an attitude I cannot un-
derstand,” he said. “Teachers can and should help
young people to be critical and intelligent consum-
ers of the media.”

He added: “Media executives object because me-
dia education should make people critical, and I
sometimes think that some media executives prefer
couch potatoes...”

Source: Zenit.org, November 14th 2003

WO OBAIND)FIQUIPIAYOTU

7608-669-10¢

20L0T AN “d[[IasneAy

NUIAY YIZE 9105

SUONBIIUNWIWO)) IIUISAIJ [BIY

Q\\\! l

[HS

Imagine:

A Media Outlet In
Washington, DC That
Spreads Eucharistic
Adoration....



Nick Heiden-
berg interviews
Father Pierre
Conway at the
Dominican
House of Studies
in Washington,
DC.

Who We Are

Media communications is a powerful force in
the world today, influencing the way people
understand their lives and the world around
them. The voice of the Church needs a place
at this table.

Real Presence Communications (RPC) is a
prayer and work apostolate that seeks to build
a bridge of understanding between the secular
media and the Roman Catholic Church, and to
employ ‘new media’ to communicate the Gos-
pel to Christians and non-believers alike.

RPC is neither left wing nor right wing—we
have no ideological agenda. Instead, we seek
the third option: the Sacramental Way. RPC
is faithful to the Holy Father, the Second Vat-
ican Council and the social teachings of the
Catholic Church.

What We Do

RPC generates and distributes public rela-
tions materials and provides speakers to be
interviewed—on the Web and for distribution
through various traditional media outlets. We
do this in coordination with lay Catholic groups
such as The Knights of Columbus, The Lay Do-
minicans, Carmelites, Franciscans, Workers of
St. Joseph, etc.

RPC produces materials such as: press releases,
audio and video productions, promotions for
television and/or radio speakers, publication of
interviews via the World Wide Web, multime-
dia presentations, print media, and more.

RPC television shows inform the public of the
individual needs of the homeless, immigrants,
prisoners, preborn infants, children with can-
cer, and others who are the least of our breth-
ren. We also cover topics such as, theology,
philosophy, international developments and
cultural trends. A main goal in all of our un-
dertakings is to help the secular media under-
stand the Catholic Church as she defines her-
self. The following are some of the ways that
RPC works to build a deeper understanding
between the media and the Church:

* Radio Tours, PR & Promotion

* Media Production & Distribution
* Broadcast & Publication Services
* Interview Training

* Internet Radio Programming

The Main Ingredient

Balancing contemplation with apostolic ac-
tion is what Real Presence Communications
is all about. Action and prayer are both inte-
gral to what we do. Imagine: a media outlet
that spreads eucharistic adoration and advo-
cates the works of mercy!

In the midst of the dazzling array of sights
and sounds bombarding us daily, we need to
keep in mind that human beings are behind
the information age in which we live. That’s
why a primary emphasis of the RPC Apos-
tolate is praying for those who work in the
media industry. We also strive to personalize
our relationships with them in order to give
the Catholic Church a human face.

With this human touch, and the grace of God,
we seek to build bridges to those in the commu-
nications industry. We seek to employ the tools
and techniques of modern communications in
order to manifest to the public the embrace of
the Kingdom of Heaven here and now.
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